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dicator of insecurity has grown the rapidest, that its growth rate has, however, tended downwards in recent years,
and that, in a few years to come, perhaps it will enter intd’ a period of high but even platform”. Finally, from five
aspects, we have, in combination with some new social features of China in transition briefly discussed the system
originating the speedy escalation of social risks in China in the period of transformation.

TD- SCDMA, and the Strategic Selection in the Competition
of Standards of Telecommunication Industry

by Tan Jinsong and Lin Runhui

By a research into TD- SCODMA——the standard of the third generation of mobile communication, and by the-
oretical analyses, case studies and internet analyses, we have studied the process of standardization of TD- SCOMA
and its determinants, scrutinized the effect of the tactics of alliance and government role upon the level of maturity
of industrial chains, compared the internet structures of TD- SCDMA standard with those of standards of the other
two main industries, and analyzed the strategic selection and effect of competition of standards in the telecommu-
nication industry.

The Effect of Five- dimensional Service Quality on the Degree
of Satisfaction to Service and Loyalty

by Fan Xiucheng and Du Jiangang

Though China's service industry has developed rapidly in recent years, the good and the bad have been
intermingled; generally, service level in China is rather lower than that in developed nations, and in our
opinion, service quality is the bottleneck that impedes China's service industry. Based on thorough theoretic
studies, we have made a case study in Tianjin and Guiyang to probe into China's main service companies,
making every effort to pinpoint the crux that hampers China's building of service loyalty in the service in-
dustry. And on this basis, we have adopted the structural equation model of PLS- GRAPH statistical software
to comprehensively analyze the impact of five dimensions of perception of service quality upon customers'
satisfaction and loyalty in service, and finally constructed a service loyalty model that is derived from five-
dimensional service quality. In the end of this paper, we offered our suggestions about upgrading the service
loyalty for China's service enterprises.
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